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nce upon a time in a land of “business normal,”

CFOs and controllers operated reasonably

paced companies—facing more or less predict-

able events, economies where stock markets
didn’t move 100 points every other day, and Boards
that weren’t screaming for profitability at a fever pitch.
Financial software systems were installed on site, often
for millions of dollars, and often over multiple years.
Changing them was painful, but since things didn’t have
to happen at the speed of light, the cost and time stress
seemed manageable.

Welcome to “the new normal,” as many business strate-
gists have dubbed the current period. Nothing is the
same as it was even a few short months ago, and the
traditional teams and technologies supporting CFOs now
seem dated, overly resource dependent, and tie execu-
tives to tactical, non-strategic activities.

It may sound like wishful thinking—but what if an orga-
nization could effectively outsource its routine financials
function without any loss to business continuity or qual-
ity assurance, save money, and help CFOs everywhere
to become more strategic, at the same time? Compa-
nies can do that today via Corefino, a unique solutions
provider that combines accounting best practices with
Business Process Outsourcing and Software-as-a-
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Corefino, short for “core financials
outsourced,” offers CFOs freedom
from the day-to-day management of
accounting processes and personnel;
offloads the complexities of soft-
ware selection, implementation and
training; and can save mid-market
organizations 25-40%+.

“For hundreds of years, the busi-
ness of accounting has relied on an
on-site framework,” explains Corefino
CEO Karen Watts. “Piecemeal efforts
try to resolve this costly approach,
but no one has offered a completely
outsourced people-place-platform
alternative until Corefino.

Dave Morrison

Our solution is targeted to the strategic CFO who has
dual agendas: to cut costs without impeding productiv-
ity, privacy, quality, or reliability—and to spend more
time on critical big-picture issues rather than on the
staffing and technology headaches inherent in on-prem-
ise accounting solutions.”

Check out Corefino’s solutions at
www.corefino/solutionscorner,
or call 1-866-638-0343

This is a safe and intelligent
way for strategic-thinking
CFOs to provide greater
value to their employers,

by offloading functions and
activities that are routine,
while freeing up time to
improve ROI and create

enterprise value.”

CFO, Shop.com

How does it work?

Corefino’s turnkey offering combines cloud-based
Software-as-a-Service software with business process
outsourcing and more than 500+ business processes
and best practices. Financial executives can access
their reports and business data 24/7 via a user-friendly
portal. Furthermore, Corefino’s unique “Triple-C"
framework ensures a best of class outcome: integra-
tion to company source systems (Connect); cleansed
data integration to produce audit-ready financials (Cor-
rect); and up to date accountability on the newest legal
requirements (Comply).

Corefino offers predictable subscription-based monthly
pricing, the elimination of on-site technology systems
and training requirements, the off-loading of compli-
ancy requirements knowledge, and a great insulation
against internal fraud activities. Corefino’s scalable
solutions are available for all mid-market organiza-
tions, and the company has some additional value-add
expertise in health services, alternative energy and
clean technology, electronic gaming and digital home
services, municipalities, non-profits, and regional cor-
porate offices.

Case study—Corefino delivers 52%
ROI

Since implementing Corefino in Q1
2009, internet shopping innovator
Shop.com boasts a 52% return on
investment. Shop.com executives
credit a fast, efficient deployment
and Corefino’s revolutionary plat-
form. “Continuing to pay separate-
ly for expensive software licenses
and in-house personnel when we
could contract with Corefino to
provide a comprehensive service at
a greatly reduced cost would not
have made sense,” said Dave Mor-
rison, Shop.com CFO.

The bottom line

Corefino is truly challenging the old accounting para-
digm through the offering of an outsourced—yet secure,
integrated, and online—way to handle routine account-
ing. For the strategic CFO, its solutions allow for the
reduction of human resource, technology, and compli-
ance stressors—and frees up time so that the CFO can
be more active in the organization’s big-picture issues.




